Don Bosco Institute of Technology

Colosseum 2021

Report on “Digital Marketing”

Objective:
e To make students understand the importance of Digital Marketing.
e To enhance skills of the students in creating online content for marketing.
e To develop the understanding of various aspects that go into Digital Marketing and the various
analysis techniques

Outcome:
e Students will be able to do Digital Marketing on platforms like Google, Instagram, Facebook.
o Students will be able to analyse the success of their marketing based on factors like reach, clicks,
etc.
o Students will be able to understand important parts of digital marketing like SEO, Google ads etc.

Date and Time:
e 26/03/2021: 2:00-5:00 pm
e 27/03/2021: 2:00-5:30 pm
e 28/03/2021: 2:00-5:30 pm

Number of Registrations: 18

Zoom Link:
https://us02web.zoom.us/j/89516833880?pwd=UHFHNE1hN2tOUElidmdBU3VLNnNudz09

Description:
Instructor Name — Priyanka Parmar

Topics Covered
» Google Ads
» Instagram & Facebook marketing
» SEO and SEM
» Analysis techniques in Digital Marketing

Challenges Faced
» Making the workshop interactive on an online platform with theoretical topics.
» Finding a speaker with experience as well as skill in an upcoming topic like Digital
Marketing.




Key Factor for The Success of The Event

Participants finding the topics relatable and interesting.
Live demonstration of running advertisements and analysing their reach.

» Instructor conveying difficult topics in very simple manner and keeping students
constantly engaged.

» Instructor showing real life examples of companies and their strategies/themes in Digital
Marketing.

>

>

Individual Learning in Organising the Event
» Improved Communication Skills as got to interact with lot of students as well as faculties
and industrial professionals.
» Team Management skills while organising the event and distributing the workload.
» Exposure to Online Technologies like Zoom and Google Meet.
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Feedback:

How was the teaching speed of the instructor ?

16 responses
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How would rate the quality of content taught by the instructor ?
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The instructor spent adequate time for questions and answered them satisfactorily lg
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How likely would you recommend this workshop to other students ?

16 responses

10.0
9 (56.3%)
75
7 (43.8%)
5.0
25
0 (0%) 0 (0%) 0 (0%)
0.0 | |
1 2 3

Any other feedback / suggestions
16 responses
Very good workshop huehue
Session was Okay. Expecting more practical session tomorrow.
Very interesting
Very good material

No

Nope
It was a very informative session.

Great workshop. No suggestions
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Workshop conducted by Priyanka Parmar

Date: 26" March 2021
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Report Prepared By: Kunal Pingale




